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Course Objectives

way and to meaningfully experience cross-cultural communication

The course is design to encourage students to engage with different cultures in a hands-on

Course Outcomes

co1 | Student will understand the Basics of Communication.
COZ | To provide a space for students to reflect on their own personal experience with cultural difference.
co3 | To provide concept of verbal, nonverbal and communication biases.
CO4 | To understand the Constructive Inter-Cultural Conflict Management
CO5 To gain knowledge of persuasion tactics, planning, composition of the negotiation.
Lit Contact | Mapped
t Title of the Unit Content of Unit pp
No Hrs. CcOo
Basic Concepts in | Communication Styles: Verbal and Nonverbal, Communication Barriers
1 o o ) 12 co1
Communication and Breakdowns, Communication in Relational Contexts.
Intercultural Nature and assumptions, global and domestic diversity trends.
2 S 12 C0o2
Communication
Value System in Value orientations and intercultural encounters, mindful intercultural
3 Intercultural verbal and non-verbal communication, biases in cross-cultural 12 COo3
Communication communication.
Constructive Inter- Trans-cultural communication competence, ldentity change and Inter
4 | cultural Conflict . P ’ ychang 12 co4
cultural adaptation.
Management
Cross—Cultural . . . .
e Process, verbal and non-verbal behaviour, persuasion tactics, planning,
5 Negotiation and - . . 12 CO5
- composition of the negotiation team, working through the contract.
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Course Articulation Matrix: (Mapping of COs with POs and PSOs
PO-
PSO | PO1 PO2 PO3 PO4 PO5 PO6 PO7 PSO1 | PSO2 | PSO3 | PSO4 | PSO5 | PSO6 | PSO7 | PSO8
co
cor| 1 2 2 1 2 3 1 2 3 2 2 2 3 3 2
co2| 2 1 1 2 2 1 2 2 3 3 1 2 2 3 2
co3 | 2 2 1 1 2 2 2 2 1 3 2 2 1 2 2
CO4 2 2 2 2 2 2 3 2 3 2 2 2 2 2 2
cos| 1 1 2 2 1 1 2 2 2 2 2 3 1 3
1- Low Correlation; 2- Moderate Correlation; 3- Substantial Correlation
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